
Manthan
Big Data Analytics

Drive growth by turning
shopper insights into action



The digital consumer’s path to purchase 
is fragmented across multiple channels. 
To add to that growing expectations for more 
personalized products and services and lower 
prices are impacting brand loyalties and 
shopping behavior.
There is also an explosion of unstructured 
data across social media interactions and 
the influence of factors such as eCommerce 
and mobile that are affecting behavior 
and preferences.
Rethinking strategy and operations is the 
only way for CPG companies to win in this 
complex and fiercely competitive consumer 
goods marketplace.

Manthan’s Big Data solution helps CPG 
manufacturers make sense of these 
intersecting trends; enabling a better 
understanding, and then, activation of 
today’s demanding, tech-savvy shopper.
Our Big Data solution combines structured 
and unstructured data from different sources 
including sales, shipment, website, social 
media, research and surveys, and mobile, 
into a single repository. This single point of 
truth about the shopper provides a better 
understanding and therefore drives stronger 
engagement to increase share of mind, 
basket and wallet.     

Overview

New Shopper
New Marketplace

New Strategies



Data Visualization 
Pre-built or off-the-shelf visualization tools

BI & Performance Management 
Discover / Reporting

Data Management 
Data warehouse / Marts / ETL / DQ / Master data management / 
Migration/ Governance

Operations and Performance 
DevOps, Managed services, Performance tuning

Engineering & Implementation
Big Data / Hadoop, NoSQL and MPP

Jump Start Packages
Solution based Jump Start packages

Shopper Insights and Engagement
Understand your shoppers using various data sources 
and engage in relevant, real-time 1:1 interactions

Pricing and Promotions
Optimize pricing, promotions and trade spend using 
Advanced Analytics and rules-based pricing strategies

New Product Innovation
Integrate market research data to create new products / 
sub brands which can extend life of core brands

Retailer Collaboration
Align retailers and in-store promotions based on 
shopper segmentation

Reduce Cost to Serve
Balance inventory turns and OOS to drive increased profitability 

Leverage Demand Signals
Understand and predict demand, minimize inventory levels 
and reduce stock-outs with Demand Signal Management
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Manthan, Inc.

7975 N. Hayden Road, Suite C-240, Scottsdale, AZ 85258

t: 800 746 9370, f: 888 384 0989

manthan.com

Palo Alto | Scottsdale | Chicago | Mexico City
London | Manila | Singapore | Dubai | Bangalore

Manthan serves as the Chief Analytics 
Officer for global consumer industries. 
Manthan’s comprehensive portfolio of 

analytics products and services enable 
CPG manufacturers and their retail 

partners to understand and
activate the shopper’s journey.

Architected with deep industry 
expertise, Manthan’s solutions combine 

advanced predictive analytics, 
actionable insights and unmatched 

shopper knowledge to help
customers identify and drive 

incremental growth opportunities.

Manthan has provided its 
business-building analytics solutions

to several retail and CPG organizations 
across 21 countries. Visit Manthan at 

manthan.com/cpg-solutions


